
 

 



 

How Web CEO works ï the integrated approach - 
everything you need in one place

Get going by adding your website to projects 

Find popular and relevant keywords and phrases 
that people searching will use to find information, 
products, and services that you offer 

Learn what actions you should take to get to the top 
of search results with your selected keywords 

Edit your pages in the visual editor to incorporate 
Web CEOôs optimization advice 

Register with the most popular search engines and 
directories all over the world 

Find new potential link partners, evaluate the chosen 
websites, and manage correspondence with the site 
owners 

Take control of your paid search campaigns, register 
new accounts with the PPC search engines, and 
manage your PPC accounts easily 

Check how your pages are ranked with your chosen 
keywords 

Find out how many pages link to your site, see who 
is linking to you, and check your competition 

Put tracking JavaScript code into your pages, and 
start viewing traffic reports in real time 



 

Upload Web pages and files to your server 

Pinpoint broken links and other errors 

Continuously monitor the availability and uptime of your site  

 





 

 

Step 0. Add your site to Web CEO projects.

As soon as you add your site as a project in Web CEO, you can apply all Web CEOôs tools to it.

PART  I. Web CEO helps you find your 

niche keywords and optimize your pages

Decide which keywords and search terms 

are optimal for your site, and use these 

wisely on your Web pages.

Step 1. Research Your Keyword Niche

Spot popular and relevant keywords that 

people will use to find products and 

services like yours.

Step 2. Get Optimization Advice

Find out what changes are needed in your 

pages for high rankings with the keywords 

you selected during keyword research.

Step 3.  Edit Web Pages Easily 

Apply optimization advice you got at the 

previous step, without having to edit the 

HTML code.

PART III. Finally, you analyze your 

performance: rankings, links and visitor 

traffic

Measure your progress by getting reports 

on your rankings, inbound links, visitors, 

sales and conversion.

Step 7. Monitor Search Engine 

Rankings

Find out your rankings in search engines 

used by your targeted visitors to find 

information, products and services.

Step 8. Analyze Link Popularity

Find out how many sites ï and which 

exactly ï are linking to your site and 

competitors.

Step 9. Monitor Traffic With HitLens

View reports on your visitors, eCommerce 

revenues, and ad campaigns.

PART II. With Web CEO, you promote 

your site on the Web 

Let the people out there know about your 

site by submitting your optimized pages to 

the search engines and getting links from 

other websites.

Step 4. Submit Pages To Search 

Engines And Directories

Make sure your pages are automatically 

submitted to major search engines and 

directories across the world.

Step 5.  Find Link Exchange Partners

Find sites on the Web that could link back 

to you, manage your communication with 

them and monitor  your inbound and 

outbound inks.

Step 6. Manage Paid Search Campaigns

Easily create and manage advertising 

acconts on search engines that support 

paid listing, such as Google AdWords and 

Yahoo! Search Marketing (former 

Overture)

PART IV (additional). You can use Web 

CEO to keep your site in a good working 

condition

Use the supplementary tools available in 

Web CEO to ensure your site is trouble-

free and stays up around the clock

Step 10. Control The Quality Of Your 

Site

Find and fix broken links and other errors 

on your pages.

Step 11. Upload Your Site Using FTP

Upload pages, images, and other pages 

to your hosting server.

Step 12. Monitor Your Site Uptime 

Monitor availability and uptime of your site 

24 hours a day, non-stop.





 

 



 

 

 

 

 



 

 



 

 

http://www.weatherscreen.com/

